
  Job Description 
 

Job Title: Product Manager, Auto Crane  Prepared By: Human Resources/DSM 

Department: Sales and Marketing Prepared Date: 9/16/2022 

Reports to: Director of Sales & Marketing Approved By: Director of Sales and Mktg 

FLSA Status: Exempt   
 

Position Summary                  

Product line Stewardship for the Auto Crane portfolio of products, to include the development of 
initial product pricing, marketing assistance and estimated annual usages in a pre- and post-
product development environment by performing the following duties: 
 

Essential Duties and Responsibilities – includes the following, but others may be assigned                  

• Guides research into market potential with the commercial team and establishes pricing 
and market strategies and helps estimate potential sales for core products.   

• Helps define marketing target audience and recommends promotional activities to the 
DSM and MM, to include publicizing strategic products through the press, sales force, 
and alternate distribution channels. 

• Provides day to day financial monitoring and oversight of the product line and works 
with Engineering and Procurement teams on cost-reduction strategies. Provides key input 
to portions of the company business plan to help drive profitable growth. 

• Plans, organizes, and coordinates New Product Development programs to ensure 
accomplishment of financial/budgetary goals and optimum allocation of resources. 

• Manages resources to execute assigned programs. Coordinates mature product phase-out 
timing with Procurement and Commercial team at end of product life cycle.   

• Conducts pre-contract liaison with specialty product vendors and may participate in 
negotiating with key vendors/customers regarding contract terms and conditions. 

• Coordinates and manages Auto Crane University programs and works within the 
organization with a wide range of individuals to plan agendas and training activities. 

• Reviews potential changes in scope of contracts and advises management and customer-
facing team of potential impacts that require external communication. 

• Coordinates product introduction and market exploitation with marketing and sales 
organizations to ensure maximum penetration of targeted market segment. 

• Provides continuing product surveillance and management of established products to 
obtain financial objectives and stays in tune with the competitive product landscape.   

• Manages the Commercial team aspect of the RFE/ECN process and interacts with internal 
stakeholders as needed regularly. 
 

Supervisory Responsibilities                  

This position does not supervise any employees 
 



  Job Description 
 

Education and Experience                  

Business, Finance or Marketing Degree with a minimum of 3 years’ experience and a history of 
successful product line management.  Relevant work experience in similar roles will be 
considered. 
 

Competencies                  

• Exceptional written and verbal communication skills with the ability to present complex 
information clearly and concisely to senior leadership. 

• Strong analytical and quantitative skills with the ability to use data and metrics to justify 
requirements, features, and drive management of product line.  

• High attention to detail and proven ability to manage multiple, competing priorities 
simultaneously. 

• Collaborative working style. Must work well in a team environment. 
• Ability to manage and balance workload while leading.  
• Works well with other disciplines, can speak, work with, support and understand 

operations, marketing, sales, customers, suppliers, engineers, across all levels, production 
through executive management. 

• Able to define clear, measurable objectives, and monitor progress against them. 
• Ability to travel up to 20%, to include full weeks away in support of trade shows.  

 

Computer Skills                  

To perform this job successfully, an individual should have knowledge Microsoft 
Office (Word, Excel, Power Point, and Outlook) and Internet Explorer 
applications. 

 
Physical Demands                  

 
 Percentage of Work Time 

Item 1% to 
33% 

34% to 
66% 

67% to 
100% 

Standing/Walking  X  
Sitting  X  
Twisting X   
Lifting/Carrying X   
Pushing/Pulling X   
Climbing X   
Bending/Stooping X   
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Using arm muscles frequently or for extended 
periods X   

Using leg muscles frequently or for extended periods X   
Computer Operation   X 
Endurance to perform tasks over long periods of 
work hours   X 

Repetitive rapid hand movement   X 
Manual dexterity with both hands   X 
 


